





Celebrating 75 Years of Mitsubishi Fuso

This year Mitsubishi Fuso celebrates the 75th anniversary of
the “Fuso” brand name, which was first bestowed upon a bus
built in 1932. Since then, we have remained committed to a
major social mission of providing society and our customers
with reliable means of transportation, and have grown suc-
cessfully with the support of many people. | am deeply grate-
ful for this, and, at the same time, hope we will all continue to
grow together in the coming 75 years.

When we think of the next 75 years, the first thing that comes
to mind, after the futures of our descendants, may be the fate
of the Earth itself. According to the fourth report released by
the Intergovernmental Panel on Climate Change this year,
average temperature will be higher by 2.4-6.4°C, and sea
level will be higher by 26-59 centimeters, by the end of this
century. The number of climate refugees will increase from
the currently 25 million to estimated 200 million.

In such circumstances, | believe it is the duty of all of us to
build a society where environmental preservation and eco-
nomic development can be achieved concurrently. Mitsubishi
Fuso is doing its best in this regard, recognizing that environ-
mental preservation is now a principal issue for all of us.

We will further reduce environmental impact at all steps —
procurement of materials and parts, production, use, and
recycling. We will promote further technological innovation to
reduce exhaust gas emissions and improve fuel efficiency.
To this end, we are engaged in various environmental activi-
ties that will help to build a sustainable, recycling-oriented
society. Mitsubishi Fuso is proactively working to make a
social contribution through its employment and welfare prac-
tices, support for cultural and artistic activities, and local com-
munity activities. It is an important business principle at
Daimler AG that energy is directed to environmental and
social activities and regular economic activities in a balanced
manner, so as to contribute broadly to the whole of society.
This is consistent with the founding principle of the Mitsubishi
Group as well.

It is our desire to bestow upon the generations who will come
after us, the valuable culture and traditions we have inherited
from our own seniors and forebears, and to maintain a sound
global environment for them as well. For these purposes,
Mitsubishi Fuso works, and will continue to work, for environ-
mental preservation and social contribution.

Chairman of the Board

(Representative Director)

and Chief Business Ethics Officer (CBEO)
Mitsubishi Fuso Truck and Bus Corporation

Keisuke Egashira

On publication of “Environmental and
Social Report 2007”

| am pleased to announce the publication of the 2007 edition
of our “Environmental and Social Report.”

We at Mitsubishi Fuso Truck and Bus Corporation are com-
mitted to further enhancing the environmental performance of
all our products and operations, while at the same time
making a positive contribution to society. We consider these
two endeavors essential in reaching our long term goals:
being #1 for our customers and the most reliable company
for all of our stakeholders.

On the environmental front, we have made significant prog-
ress. In June 2007, we enhanced the light-duty Canter Eco
Hybrid truck, which was first launched in the Japanese
market in 2006. The new truck met Japan’s fiscal 2015 fuel
efficiency standards for heavy-duty vehicles (HDV) while also
being certified for the 10-percent NOx and PM emission
reductions stipulated in the country’s new long-term regula-
tions. We will continue to play our role as the worldwide com-
petence center for hybrid electric vehicle technology develop-
ment within the DaimlerChrysler Truck Group.

In fiscal 2006, CO2 emissions from our plants were down 7
percent from fiscal 2005, thanks to energy-saving measures,
and those emissions have stayed well within the target set
for fiscal 2010. The new paint shop completed in May 2006 is
helping to reduce our emissions of volatile organic com-
pounds (VOC).

In 2007, we also continued our efforts in the area of corpo-
rate social responsibility, for example, welfare activities and
sponsorship of cultural, art and sports events.

In all of these achievements, we drew upon the advantages
associated with our membership in the DaimlerChrysler
Truck Group. In the coming years, too, we intend to tap the
Group's synergistic capabilities in fields including procure-
ment, production, sales, and services, as well as technology
development. This will surely give us further momentum in
environmental affairs, and corporate social responsibility.

In preparing this report, we aspired to create a faithful and
accurate portrayal of our activities with reference to actual
data, policies, and other items. We welcome your opinions
and comments on it.

President (Representative Director)
and Chief Executive Officer
Mitsubishi Fuso Truck and Bus Corporation

Harald Boelstler



| Outline of Daimler Trucks and Vision of Sustainability

MFTBC and Daimler Trucks

MFTBC is an integral part of Daimler Trucks, the world’s larg-
est commercial vehicle manufacturer. As integral part of the
Daimler Trucks Division of Daimler AG, MFTBC takes its
place alongside Mercedes-Benz and Freightliner, two of the
world’s leading truck brands.
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Mercedes-Benz is a world-renowned brand encompassing a compre-
hensive line of high-performance commercial vehicles. With a strong
presence in Europe, Latin America and the Middle East, Mercedes-Benz
continues to define the leading edge of truck technology with advanced
safety and environmental systems.
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Freightliner LLC is the truck manufacturing leader in North America,
offering a wide-range of commercial vehicles under several leading
brands. Today, the company serves the diverse needs of the U.S.A.,
Canada and Mexico truck markets with high quality products and
services.
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MFTBC's history dates back to 1932 and the FUSO B46 Bus. Today, the
brand is a leader in Asia and the Middle East, with representation around
the world. Backed by a policy to put the customer first, MFTBC strives to
be the most reliable company for all its stakeholders.

MFTBC’s Role in the Group

MFTBC plays a crucial role as the group’s Asia pillar and
center for light-duty trucks and hybrid technology, enabling
a global leadership position in these areas.

MFTBC'’s role in Daimler Trucks

Vision of Sustainability

At Daimler, profitable growth and a sense of responsibility for
society and the environment are two sides of the same coin.
That's why sustainability is an important guiding principle of
its business operations — in the interests of its customers,
employees, shareholders, and society.In order to safeguard
its long-term success and the future of the company, while
enhancing social acceptance for its operations, Daimler com-
mits itself to a vision of sustainability. This vision encom-
passes three dimensions of responsibility:

- We bear responsibility for our Group’s business perfor-
mance and long-term economic success.

- We bear responsibility for the sparing use of our planet’s
resources and for maintaining an intact environment — for
present and future generations.

- And we bear responsibility for the people involved in or
affected by our company’s business activities, and for soci-
ety as a whole. Our company therefore strives to play a
proactive role in shaping society.

As part of Daimler Trucks, MFTBC shares and honors the

vision, and, by fully implementing quality control, compliance

and Openness, strives to be “No.1 for customers” and “the
most reliable company for all its stakeholders.”

Daimler’s Vision of Sustainability
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MFTBC’s Strategy






